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Introduction
This report summarizes the primary findings from the Hawaii Giving Study, 2009. Commissioned
by the Hawaii Community Foundation, the Study utilizes both primary and secondary data to
provide a comprehensive look at patterns of charitable giving and volunteerism in the State of
Hawaii.

The Hawaii Giving Study, 2009 examines who gives to charitable organizations, how much they
give, to which types of organizations they give, and the motivations behind their giving.
Collectively, those factors are referred to as “giving patterns” --- a term used throughout this
report.

The Hawaii Giving Study, 2009 introduces a new mixed-method methodology combining a
telephone survey with online, web-based primary data collection. This mixed-method
methodology allows contact with those no longer with landlines (estimated at 20% of all
households) and offsets possible skews linked to a landline telephone-only methodology (older,) p p y gy ( ,
less mobile residents); thus allowing for better representation of the entire community.

The new mixed-method methodology also allowed for more flexibility with data analysis, allowing
for tracking against past data (by using the landline telephone-only sample) and adapting to
changing environment (by using the combined telephone-online sample) Upon further reviewchanging environment (by using the combined telephone-online sample). Upon further review,
there were only minimal differences when comparing data from the telephone-only sample
(weighted by age and island) to that for the mixed method data (weighted by household
characteristics regarding landline, internet, and cell phone and island). There were slight errata
that could be expected (e.g. mixed-method more likely than phone only to have contributed
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p ( g y p y
online via Paypal, etc., due to the inclusion of the online sample) but distributions for key
questions such as giving profile and volunteerism were virtually the same.



Introduction (cont.)
The Hawaii Giving Study, 2009 tracks giving patterns against the benchmark Hawaii Giving
Study conducted in 1998 and a subsequent study conducted in 2001. The tracking data
shown throughout this report is based only on the 2009 mixed-method sample, which factors
in both telephone and online methodologies and which may account for some slight
differences when compared to a telephone only methodology. The reader also needs to keep
in mind the relatively large gap in between the 2009 survey and the previous measure which
was conducted 8 years ago (which will may also account for any large changes in giving
b h i ) [N t It h ld b t d th t f l h t t ki h it bl d ti ibehavior). [Note: It should be noted, that for several charts tracking charitable donations in
dollar amounts, charts showing 2009 figures adjusted for inflation using the Consumer Price
Index were also included in this report.]
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Methodology
The methodology employed for this study was a mixed-method methodology combining a telephone
survey of n=513 tax-defined households throughout the State with an online survey of n=299 tax-defined
households throughout the State. [Note: Throughout the study, a respondent’s household is defined as
the respondent and any other individuals who were included on the respondent’s tax return for 2008. A
i l id th f t i th t d fi d h h ld ] Fi ld d t f thsingle residence, therefore, may contain more than one tax-defined household.] Field dates for the

telephone survey were July 11, 2009 to August 4, 2009, while the online survey ran from July 23, 2009 to
August 5, 2009. Maximum sampling error for the combined sample of n=812 respondents is +/- 3.4%.

Interviews were planned such that a minimum of n=400 interviews would be conducted among Oahu
residents and a minimum of n=400 interviews would be conducted among Neighbor Island residentsresidents and a minimum of n=400 interviews would be conducted among Neighbor Island residents.
[Note: The final sample included n=406 surveys among Oahu residents and n=406 surveys among
Neighbor Island residents.] Total data was later weighted to reflect current population estimates for Oahu
(71%), Maui County (11%), the Big Island (13%), and Kauai (5%).

Oahu Maui County Hawaii Kauai
Unweighted Base (406) (147) (186) (73)
Unweighted %'s 50.0% 18.1% 22.9% 9.0%
Weighted Base (571) (90) (109) (39)
Weighted %'s 70.6% 11.1% 13.5% 4.9%
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Methodology
As touched on in the Introduction, the mixed-method methodology allowed for greater contact with a
younger sample of respondents. This was ensured by a quota of n=200 of the online surveys being
conducted among a targeted 18 to 34 year old age segment; with the other n=100 distributed across
the 35+ age range. [Note: The final sample included n=191 online respondents between 18 and 34g g [ p p
years of age and n=108 online respondents 35+ years of age.]

For the online, web-based portion of the study, Ward Research worked with eRewards, a national
online managed panel, to survey Hawaii resident members of their panel. The online component was
programmed by Ward Research, who also worked closely with e-Rewards in handling the email
invitations and monitoring of age quotas for the online component. In addition, Ward Research used its
own proprietary online panel, at www.thehawaiipanel.com, to supplement the 18 to 34 year old age
segment.

Given the mixed methodology employed for this study, the final sample of data was weighted by two
tt ib t 1) I l d d 2) h h ld d i ti i t f I t t l dli d llattributes: 1) Island and 2) household description --- in terms of Internet access, landline, and cell

phone. Respondents were asked a series of questions regarding whether they have Internet access
(asked on telephone surveys; assumed for online surveys), have a landline (asked for online surveys;
assumed for telephone surveys), and have a cell phone (asked for both surveys). It is estimated that
71% of Hawaii households have Internet access and 80% of Hawaii households have a landline. Given% %
these two assumptions, our combined methodologies will reach an estimated 90% of the population.
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Methodology (cont.)
Further calculations project the following distribution of households (based on all households in Hawaii):
 54% of all households have Internet, have landline, have cell phone (reached by both telephone and online

methodology);
 7% have Internet, have landline, do NOT have cell phone (reached by both methodologies);
 10% have Internet, do NOT have landline, have cell phone (reached by online survey);
 <1% have Internet, do NOT have landline, do NOT have cell phone (reached by online survey);
 10% do NOT have Internet, have landline, have cell phone (reached by telephone survey); and
 9% do NOT have Internet, have landline, do NOT have cell phone (reached by telephone survey).

Total percentages were then reallocated so that the 90% of all households reachable via the mixed-
method methodology would now be considered the total population of respondents as shown below. The
weighting of the final sample also assumed that these household proportions were consistent across all

= 90% of all households in Hawaii

weighting of the final sample also assumed that these household proportions were consistent across all
islands.

 60% have Internet, have landline, have cell phone (reached by both telephone and online methodology);
 8% have Internet, have landline, do NOT have cell phone (reached by both methodologies);

11% have Internet do NOT have landline have cell phone (reached by online survey); 11% have Internet, do NOT have landline, have cell phone (reached by online survey);
 <1% have Internet, do NOT have landline, do NOT have cell phone (reached by online survey);
 11% do NOT have Internet, have landline, have cell phone (reached by telephone survey); and
 10% do NOT have Internet, have landline, do NOT have cell phone (reached by telephone survey).

100% f d t
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Methodology (cont.)
The survey respondents were asked about the amount and type of charitable giving done by all
members of their tax-defined household during the past 12 months. This report presents the
findings of the study as applied to the general population of tax-defined households in Hawaii.

The survey instrument utilized was the same survey instrument used in prior Hawaii Giving
Studies, developed by the Hawaii Community Foundation.

Residents were screened to reflect the following characteristics:

All interviewing was conducted from the Ward Research Calling Center in the downtown Honolulu

 18 years of age or older; and

 Could answer for everyone in household included on the household’s 2008 Federal tax return.

office. Interviews were conducted between the hours of 5:00 p.m. and 9:00 p.m. on week nights
and 9:00 a.m. to 9:00 p.m. on weekends. The Calling Center is equipped with a Computer
Assisted Telephone Interviewing (CATI) system which allows for the 100% monitoring of calls,
through a combination of electronic and observational means. The 15-line CATI system tracks the
disposition of each call made enabling calculation of the penetration of volunteerism in thedisposition of each call made, enabling calculation of the penetration of volunteerism in the
population overall.
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